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Diarco is a self-service wholesale, major Challenge
company that sells groceries, candy, beverages,  pjareq's ohjective was to enable their sales force to

cleaning products, perfumes, deli and other productg, oty take online orders for its 20,000 products, from

Diarco has more than 28 branche; a“‘_’ a sales ,forceiheir BlackBerry® smartphones, in more than 50,000
of more than 70 sales representatives in Argentina. points-of-sale throughout the country.

Industry: Retail/Wholesale
Region: Latin America Solution

Company Size: Large Enterprise Diarco gave thei'r sales repres_entatives BlackBerry® _
smartphones, with an application developed by Insomnia
Business Solutions. The solution enabled sales reps to
stay connected with Diarco, giving them remote access to
the online ordering system and the ability to verify stock
availability remotely.

Type of Solution: Inventory and Supply-Chain
Management, Sales Force Automation

€ € 'tis clear that the BlackBerry smartphones Diarco's Results
have been designed with the end user in g 3FEVDUJPO JO EFMJWFSZ BOE JOWPJDJOH UJNFT
mind and as tools that people can easily g 3FBTTJHONFOU PG EBUB FOUSZ FNQMPZFFT UP NPSF
: : productive tasks
'eamrotwpuse'Trat]iSWhy'twasvery g4 *NQSPWFE PSEFS GVMGJMMNFOU BOE SFEVDUJPO JO PSEFSJC
easy to train our sales fofyey q *NBIOEVTUPRFENQEPWFNFOU

- Guido Suraski
Manager of Purchasing, Diarco
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